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My Food Bag Group Limited FY24 Half Year Result

*EBITDA is a non-GAAP measure. A reconciliation from GAAP NPBT to non-GAAP EBITDA can be found in the appendices.

** Active Customers are defined as number of unique customers purchased in the last 13 weeks

REVENUE

$83.8m

EBITDA*

$7.4m

NPAT

$2.5m

47.9%

4

AVERAGE ORDER VALUE

$128.5
GROSS MARGIN %

SIX MONTHS IN
review

ACTIVE CUSTOMERS**

61.6k
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SIX MONTHS IN
review
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Be relevant and drive active customers by delivering flexibility, convenience, and great value

Expand the KitchenDeliver flexibility Re-invigorate

Fresh Start
Growing awareness 

of Bargain Box 

affordability

Productivity to drive growth

My Food Bag Group Limited FY24 Half Year Result

1. Highlight comparison to 
supermarket

2. Price freeze for six months to 
provide consumer certainty

1. Expand recipe choice
2. Launch preferences and filters 

enhancing the user journey

1. Sharper messaging around goal-
based solution

2. New website/customer journey
3. Increased recipe choice

1. Expand SKU range available
2. Continue to test and learn with 

new categories
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 April  May  June  July  August  September  October  November

Active Customers

Active Customers FY23 Active Customers FY24
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2 FINANCIAL

overview
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652 732 -10.9% 808 849 643

$ 128.5 $ 129.0 -0.3% $ 121.8 $124.0 $120.2

83.8 94.4 -11.2% 98.4 105.3 77.3

40.2 46.5 -13.7% 47.3 46.9 33.7

47.9% 49.3% -1.4ppt 48.1% 44.5% 43.5%

18.5 23.9 -22.6% 25.9 24.7 16.7

22.0% 25.3% -3.3ppt 26.3% 23.5% 21.6%

7.4 11.5 -36.1% 15.8 14.3 6.9

2.5 5.9 -57.4% 9.4 7.6 3.2
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43.5 41.7
37.2 38.0

25.6
20.5

24.4 23.7

69.1

62.2 61.6 61.7

FY23 H1 FY23 November FY24 H1 FY24 November

Acquired and Reactivated customers

Retained Customers
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My Food Bag Group Limited FY24 Half Year Result*Gross margin is a non-GAAP measure defined as revenue less cost of goods sold (including free marketing goods) 22

**MFB group increase reflects weighted average price movement. FPI (Food Price index) taken from stats NZ Food price index: September 2023 | Stats NZ, 
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Cummulative % change  over 12 months

FPI MFB Group

https://www.stats.govt.nz/information-releases/food-price-index-september-2023/#:~:text=Annual%20change,fish%20prices%20increased%206.9%20percent
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My Food Bag Group Limited FY24 Half Year Result*Contribution margin is a non-GAAP measure defined as revenue less cost of goods sold (including free marketing goods) less direct costs (assembly and distribution expenses). 24
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*EBITDA is a non-GAAP measure. A reconciliation from GAAP NPBT to non-GAAP EBITDA can be found in the appendices.
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3 FY24
outlook
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FY24 trading conditions and outlook



4 APPENDICES
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*YOY movement % based on unrounded figures.
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*YOY movement % based on unrounded figures.



THANK
you



This presentation has been prepared by My Food Bag Group Limited (the “Company” and, together with My Food Bag 
Limited, "My Food Bag") and is dated 23 November 2023. Receipt of this document and/or attendance at the corresponding 
presentation given on behalf of the Company constitutes acceptance of the terms of this disclaimer.

Information

This presentation contains summary information about My Food Bag and its activities, which is current as at the date of this 
presentation. The information in this presentation is of a general nature and does not purport to be complete nor does it 
contain all the information which an investor may require when evaluating an investment in the Company. This presentation 
has been prepared to provide additional commentary on the financial statements of the Company for the period ending 30 
September 2023. It should be read in conjunction with those financial statements and the Company's other periodic and 
continuous disclosure announcements, available on the NZX or My Food Bag's investor website.

Forward looking information

This presentation may include certain “forward-looking statements” about My Food Bag and the environment in which My 
Food Bag operates. These forward-looking statements may be identified by words such as ‘forecast’, 'projections', ‘anticipate’, 
‘believe’, ‘estimate’, ‘expect’, ‘will’, ‘plan’, ‘may’, ‘could’ and similar expressions.

Forward-looking information is inherently uncertain and subject to contingencies, known and unknown risks and uncertainties 
and other factors, many of which are outside of My Food Bag's control, and may involve elements of subjective judgement and 
assumptions as to future events which may or may not be correct. A number of important factors could cause actual results or 
performance to differ materially from the forward-looking statements.  No assurance can be given that actual outcomes or 
performance will not materially differ from the forward-looking statements.  The forward-looking statements are based on 
information available to My Food Bag as at the date of this presentation. Except as required by law or regulation (including the 
Listing Rules), the Company is under no obligation to update this presentation whether as a result of new information, future 
events or otherwise.

No liability

The information contained in this presentation has been prepared in good faith by My Food Bag. No representation or 
warranty, expressed or implied, is made as to the accuracy, adequacy or reliability of any statements, estimates or opinions or 
other information contained in this presentation, any of which may change without notice.

To the maximum extent permitted by law, My Food Bag, its directors, officers, employees and agents disclaim all liability and
responsibility (including any liability arising from fault or negligence on the part of My Food Bag, its directors, officers,
employees and agents) for any direct or indirect loss or damage which may be suffered by any person through the use of or 
reliance on anything contained in, or omitted from, this presentation. This presentation is not a product disclosure statement, 
prospectus, investment statement or disclosure document, or an offer of shares for subscription, or sale, in any jurisdiction.

Not financial product advice

This presentation is for information purposes only and is not financial or investment advice or a recommendation to acquire the 
Company’s securities. Before making an investment decision, you should consider the appropriateness of the information 
having regard to your own objectives, financial situation and needs and consult a financial adviser, solicitor, accountant or
other professional adviser, if necessary.

Past performance

Any past performance information given in this presentation should not be relied upon as (and is not) an indication of future
performance. No representations or warranties are made as to the accuracy or completeness of such information.

Non-GAAP financial information

This presentation includes non-GAAP financial information, including EBITDA, which is a non-GAAP financial measure. A 
reconciliation from GAAP NPBT to non-GAAP EBITDA can be found in the appendix to this presentation. Non-GAAP financial 
information have not been separately audited but have been derived by management from My Food Bag’s reviewed financial 
statements for the period ended 30 September 2023. EBITDA is a measure used extensively by the Board and management 
as an indication of underlying profitability, however, as a non-GAAP measure it is provided for illustrative purposes only and 
caution should be taken as other companies may calculate this measure differently.

Distribution of presentation

This presentation must not be distributed in any jurisdiction to the extent that its distribution in that jurisdiction is restricted or 
prohibited by law or would constitute a breach by the Company of any law. The distribution of this presentation in other 
jurisdictions outside New Zealand or Australia may be restricted by law, and persons into whose possession this presentation 
comes should observe any such restrictions.

All currency amounts are in New Zealand dollars unless otherwise stated.

This presentation has been authorised for release by the Company’s Board.
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