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Important notice

This presentation has been prepared by Vista Group International Limited
(“Vista Group”).

Information in this presentation:

« is provided for general information purposes only, does not purport to be
complete or comprehensive, and is not an offer or invitation or subscription
or purchase of, or solicitation of an offer to buy or subscribe for, financial
products in Vista Group or any of its related companies;

does not constitute a recommendation or investment or any other type
of advice, and may not be relied upon in connection with any purchase
or sale of financial products in Vista Group or any of its related companies;

should be read in conjunction with, and is subject to, Vista Group’s
financial statements, market releases and information available on
Vista Group’s website (www.vistagroup.co.nz) and on NZX Limited’s
website (www.nzx.com) under ticker code VGL,;

may include projections or forward-looking statements about Vista Group
and its related companies and the environments in which they operate.
Such forward-looking statements are based on significant assumptions and
subjective judgements which are inherently subject to risks, uncertainties
and contingencies outside of Vista Group’s control.

Although Vista Group’s management may indicate and believe the
assumptions underlying the forward-looking statements are reasonable,
any assumptions could prove inaccurate or incorrect and, therefore, there
can be no assurance that the results contemplated in the forward-looking
statements will be realised. Vista Group’s actual results or performance
may differ materially from any such forward looking statements; and

may include statements relating to the past performance of Vista Group
and/or its related companies, which are not, and should not be regarded as,
a reliable indicator of future performance.

While all reasonable care has been taken in compiling this presentation,

Vista Group and its related companies, and their respective directors, employees,
agents and advisers accept no responsibility for any errors or omissions. None of
Vista Group or its related companies, or any of their respective directors,
employees, agents or advisers makes any representation or warranty, express or
implied, as to the accuracy or completeness of the information in this presentation
or as to the existence, substance or materiality of any information omitted from
this presentation.

Unless otherwise stated, all information in this presentation is expressed at the
date of this presentation and all currency amounts are in NZ dollars.
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Strategy Overview



Vista Group’s IS to bring more
people together to
of movies and cinema by creating the

platform that and



Vista Group Strategy
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Industry Update



Recent domestic box office records

2 of the Top 5 highest grossing movies of all time released post-Omicron
« Spider-Man: No Way Home - US$814m (No. 3) - Top Gun: Maverick - US$714m+ (No. 5)

Since Omicron, the domestic industry broke 4 additional calendar-based records

. July 4th weekend Minions: The Rise of Gru Jul. 2022 US$123.1m
. Memorial Day weekend  Top Gun: Maverick May 2022 USS$160.5m
. December Spider-Man: No Way Home Dec. 2021 USS$260.1m

. Labor day weekend Shang-Chi and the Legend of the Ten Rings  Sep. 2021 US$94.7m

Source: BoxOffice Mojo



i The studios believe that cinema drives downstream revenue

“Theatrical still has the greatest impact. That sort of
theatrical release, 45 days later to streaming, that’s

working beautifully.

The bigger the hit in theatres, the greater the impact
in streaming. The path to monetization now is
greater.”

Brian Robbins, President and CEO of Paramount Pictures

September 2022

“And so this idea of expensive films going
direct-to-streaming, we cannot find an
economic case for it.

We can’t find an economic value for it.”

David Zaslav, President and CEO of Warner Bros. Discovery

August 2022




When movies abound, box office rebounds...

$1,400,000,000
$1,200,000,000
$1,000,000,000

$800,000,000
$600,000,000
$400,000,000
$200,000,000 I
S0
X

Q Q Q Q N v N2
R S S N L A A A A R
KR

$0 ~p @'b @fb ~N> %QQ $04 5@0 KGR\ /50 %Q/Q NSNS

>\

5@(\/ V@ @fb 5\5\/ %eQ

120%

% change on same month in 2019
100%

80%

60%

® P D >
. . - % p , 0 v v v / / \/ v 4’
Monthly Domestic Box Office: 2019-22 &ﬁ @Q}A 6\)\ %Q,Q %O\\ 6,0(\ Q@ @,b So %Q/Q %o /),00

(\
Source: Box Office Mojo e

50\ %@Q

40%
20% I I
- ,.Il--lllll

[ VO
@’b« @’b\\ /5\) %Q,Q

10



But right now, there is an overall movie shortage
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Projected Global Box Office CAGR of 2.4% (2019-2025)
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- Cinema Experience = Premises + Content + Service




Platform



Strategy 2

Good for our Clients

e Focus on our clients’ biggest
problems

* |Innovation into user’'s hands

* Operational workload
significantly reduced

« Scalable for peaking demand

e Capex dramatically reduced

Good for Vista Group

« Much greater share of wallet (TAM)
¢ Reduced working capital

e Drives operating leverage

¢ Aligns revenue with client success

02

Expand our core platform that
delivers value to our clients

and connects moviegoers




Platform Value
Drivers

* Constrained labour

« Greater stability of digital channels

* Addressing demand for digital self-service

« Developing a deeper understanding of moviegoers
e Cybersecurity concerns

« Removal of costs and distraction

Overall, a greater focus on enhancing the

moviegoer experience



Share of Wallet, Unlocking Value

On premises

¥
‘¢ MOVIO

vista

.
o’

Perpetual License

Fixed annual
maintenance

POS base, Movio and
other additional
modules a la carte

Platform

VistaCloud =Q

N

SaaSs Fee
3-5+ times maintenance

Fees vary by up to 80%
based on performance

Expansive core offered in
two flavours, Cloud Digital
& Cloud Cinema, Movio
included
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Aspiration summary

... to inflection point and beyond.

Sites

Market share

Platform multiple
of maintenance

Group ARR

Group EBITDA
margin

:Dnrgi\é':tuesdh/’ December 100%
2025 Platform
reported
5,100 1,600-2,400 6,000+
(on premises) (platform, rest (platform)
on premises)

51% - 60%+
1.5-2.5 - 3-5+
$112m

June 2022 $175-205m $300m+
15%+ 25-30%

Transition delivers significant
and sustainable returns

No additional funding
required

Capex of $25-30m in 2023-25

FCF for investments or
dividends from 2025




Summary



Cinema of the future

Is the platform transition

« Cinema continues to show great strength - with upside to come

* Our platform delivers the best experience in the industry

* Client interest is strong, and our value proposition is clear

 Our platform enables us to significantly increase our total addressable market (TAM)

*  We see an inflection point in investment in late 2024 delivering free cash flow from 2025
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